香港中文大学关于商务分析理学硕士课程招生的通知
香港中文大学（The Chinese University of Hong Kong），简称港中大（CUHK），书院联邦制大学建制，为东亚AACSB认证成员、亚太高校书院联盟成员、世界大学联盟成员、亚太国际教育协会创始成员，是一所以“中国研究”、“生物医学科学”、“信息科学”、“经济与金融”、“地球信息与地球科学”为五大重点研究领域的研究型综合大学，并在这些领域堪称世界级学术重镇。

商务分析理学硕士课程为香港中文大学商学院开办的全日制修课式硕士课程，这一年制的硕士课程会为学员提供理论知识和分析工具两方面的训练，旨在培养学员能善用数据，配以有系统的分析，从而厘定企业增值的决策。
2016——2017学年的招生程序已经开始，学生可透过网上（http://www.gs.cuhk.edu.hk/page/ApplicationforAdmission）进行申请。申请详情如下：
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This taught Master Program is designed for those who have
Target StUdents an interest in exploring business relationships via analyzing
business data and applying quantitative tools. The Full-time
mode is particularly suitable for individuals from overseas

countries.
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Structure and Courses
(2016-2017)

Medium of Instruction

exception of courses in unique nature which teaching in Chinese

preferable.

Duration of Stud
nm.... T .

Maximum Period of Study

“subject to number of credits students take in each regular trimester.

Academic Calendar

Each academic year is divided into regular trimesters (13 weeks each)
and an intensive summer term,
o

Summer Term (Optional)

Class Schedule

During regular trimesters, classes are held on a full-time basis while,
eletives may be offered during weekday evenings and/ or on Saturdays.
Some courses are taught intensively over a two-to-three-week period.
Saturday and afternoon classes are held at the University's Shatin campus,
whereas the weekday evening classes are usually held in the teaching
centers in Kowloon Tong or Central, subject to classroom availability.

The tuition fees for the whole program (total 30 credit units) for
students admitted in 2016 Fall is HK$180,000* (Fuil-time). Tuition fees

should be paid in three instaliments.
Trimester Fi

Instaliment
HK$60,000

Upon confirmation of offer

1% instaliment

2 trimester in Year 1 HK$60,000

(on/about December 2016)
 trimester in Year 1

(on/about March 2017)

2 installment
3installment HK$60,000

Total HK$180,000°

*subject to the approval from the University

Admission Scholarships

Admission scholarships will be awarded to the most outstanding

successful applicants. Applicants are automatically considered for the

Admission Scholarships, and itis an advantage to submit applications early.

DSME6E

DSMEG650BA

This course is about applying

corporate decisions and st

modeling for this purpose

N the

derived fro

organization and

variety of formats

activities. Ope!
setting prices

controlling

formulating com

DSME6652BA
s Al

This course introduces
and management of opel

ear, integer, and non-linear

ysis. It covers important topi

planning, inventory theory
scheduling, and facility location, among othe





[image: image3.jpg]Elective Courses
g & BA Elective Courses

DSMEG100BA
Managing Service Operations
This course Is designed for students to learn the latest theories,
frameworks, Concepts, techniques and to apply them in meeting the
special challenges of managing service operations. The focus Is
to develop analytical thinking skills that will enable students
contemplating careers in services to develop, evaluate and implement
strategies for a wide range of service producing organizations. Topics
will include: 1). the importance and economics of customer loyalty
and approaches to build customer loalty; 2). formulation and
jmplementation of service strategies and the strategic service visior
for greater business success; 3). management of the operational
pehavior of customers in service delivery; 4). design of sustainable
service models that successfully incorporate a customers operating
role; 5). analyses of customer data to inform ‘managerial decision
making; and 6). management of changes in service settings

DSME6751BA
Data and Knowledge Management

This course focuses on corporate data and knowledge modeling
nd management. We will examine the organization of data and
Emowledge, selection and use of suitable representation methods
nd tools, as well as access to stored data and knowledge through
o trieval and search techniques. Topics such as data integrity, DBMS,
data warehousing, knowledge acquisition and sharing, and knowledge
management strategy are covered

DSME6930BA

Supply Chain & Logistics Management

This course covers the concepts, insights, practical tools, and decision
support systems for the effective management of the supply chain
This course will convey both the intuitions behind many key supply
chain and logistics management concepts and to provide simple
techniques that can be used to analyze various aspects of the supply
chain and logistics management. The role of supply chain and
ment in the age of eBusiness will be addressed

ogistics managef
we will identify the current and

Through readings and case studies,
prospective supply chain practices.

DSME6720BA
Business Forecasting

This course provides students with principles and methods in
forecasting for managerial planning. Major topics include multiple
regression analysis, time series analysis with emphasis on smoothing
techniques, decomposition methods, and Box-Jenkins procedures
and indicator forecasting. Applications of the methods to both
short-term and long-term forecasting to business, industries and
national business trends are also emphasized

Notes
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Web Analytics and Intelligence
the collection, analysts

and use of web data for
Topics covered include web analytics cont opts,
' techniques, visitor activity analysts
methods, and web Intelligence fundamentals, The course also
aluates practical, real-work analysis ChACE to demonstrate the
Surategic uses of web analytics for business intelligence and proper
application of analytics techniques for online data optimization.

The course focuses on
business intelligence.
web analytics technologies and
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Business Process Analysis and Simulation

This course Introduces knowledge used to model and analyze

With an emphasis on quantitative skilis, A
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s process performance and to facllitate the declslor, making
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MKTG6027

Marketing Engineering

s in computer technology, marke
a to support marketing

Due to the recent advance:
hount of customer dat

now collect huge

decisions. The challenges become:

(1) How do we convert such raw dat
information?

(2) How do we derive right
segment from massive customer information?

(3) How do we execute and automate the marketing actions (e.g.
acquisition, cross selling and retention campaigns) to maximize
marketing efficiency?

(@) How do we build customer loyalty and the brand image in this
information age?

a into meaningful marketing

marketing strategies for each customer

The course objective Is to equip students with quantitative and
analytical skills to solve problems associated with data driven

marketing. Students will learn how to formulate marketing problems as

mathematical and statistical models and solve them with data mining
and statistical techniques. In addition to the regular lectures, the TAwill
provide three tutorials to cover SAS programming language, and the
data mining package (Enterprise Miner). Practitioners will be invited to
share their experience in the data driven marketing area with students.

2. Non-BA Elective Courses

Students are allowed to take up to six credits of non-BA courses
offered by other MSc and MAcc Programs of the Faculty of Business
Administration and/or the Fac ulty of Engineering, such as Customer
Relationship Management Mergers and Acquisitions, Financial
Analysis and Security Trading and Organizational Marketing etc. upon
approval

10 more than 6 units may be given to students who have completed previous
Students are required to take other courses from the MSCBA elective to make up

ed by other Master of Science (MSC) Programs and Master of Accountancy (MAcc)
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1. General Requirements.
graduated from a recognized university and obtained 3 Bachelor's degree, normally with honours not lowet

than Second Class: OR
graduated from an honours program of a recognized university with a Bachelor's degree, normaly achieving

" an average grade of not lower than "B” in undergraduate courses; OR

completed a course of study in a tertiary educational institution and obtained professional or similar

qualifications equivalent to an honours degree

2. English Language Proficiency Requirement by University.
possess a pass grade in English in one of the following examinations: Hong Kong Advanced Level Examination
(AS Level), Hong Kong Higher Level Examination, CUHK Matriculation Examination, OR

achieve Level 4 or above in the English Language subject of the Hong Kong Diploma of Secondary Education
(HKDSE) Examination, OR

have a degree from a university in Hong Kong or an English-speaking country, OR

submit one of the following original score reports/certificates for assessment by the program(s) concerned:

TOEFL (institution code: 0812), GMAT (verbal), IELTS (Academic), OR
have obtained a recognized professional qualification awarded in Hong Kong or an English-speaking country

3. GMAT Requirement by Program:

+ Applicants may register for the test online at www.mba com. The G
Science Program in Business Analytics is ROH-OW-71. Applicants shall make request to the test organization
for sending official GMAT score report (school copy) directly to Program Office

« GRE is accepted in lieu of GMAT. The GRE Institution/ Department code for Master of Science Program in
Business Analytics is 3153/ 4301. Applicants shall make request to the test organization for sending official

GRE score report (Graduate Institute Score Report) directly to Program Office.

How to Apply?

.ﬁ </ Complete online application form:

U D) wtpiwwwa.cukcedu hisgss/apply.ohp

2 B e bor o s S AR Akt

AT institution code for Master of

k. @ Upload supporting documents in softcopies to:
http://www.gradsch.cuhk.edu.hk/onlineapp/login.aspx
> Mail original documents in hardcopies to:
% Master of Science Program in Business Analytics
7 CUHK Business School

The Chinese University of Hong Kong
Room 928B, Cheng Yu Tung Building, No. 12 Chak Cheung Street, Shatin, N.T., Hong Kong

Application Schedule

11 December 2015

_ Full-Timemode  Deadlines of Application with Supporting Documents  Result Notificationby
1st round i 11 November 2015 4 2015

2nd round
3rd round i 20 January 2016 f
4th round 8March 2016 ‘

*The information presented in this flyer was accurate s of 30 October 2015.
Updated details are available at http://www.bschool.cuhk.eduhk/mscba

Enquiry

Phone : (852) 3943 8567 / (852) 3943 9841

Website : http://www.bschool.cuhk.edu.hk/mscba

Email: dseba@cuhk.edu.hk

Address : Room 9288, Cheng Yu Tung Building, No.12 Chak Cheung Street,
The Chinese University of Hong Kong, Shatin, NT,, Hong Kong





